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Lifestyle (incl. Dinning, Event)
Commernrce

Fintech

Other

Enterprise (incl. B2B Saas)
Entertainment [incl. Game)
Logtech [ind. Last-mile delivery)

33.30%

Traveltech —————— G 70%
Adtech m——— 3 30%
Edtech m— 3 30%
loT 3 30%
Propertytech s 3, 30%
Argritech | D%
Headtech | 0%
Note: Some companies can fall in multiple categories
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T HMEE Omnichannel

Omnichannel- Retailing which combines bricks-and-mortars, telephone, shopping mall, online shopping, mobile

application, etc. with integrated customer database, to find a seamless solution for both the customer experience
and internal processes in shopping anywhere, anytime, and via any channel.

BHEIBE o
RS - Rt RLE eI Y
I\/Ioblle

o FRARNTEHBYRER AT “.‘ App" ation ﬁ g HBERG RTINS A
SCRREM -

-Onllne Shopplng Ommchannel Shopping Mall ~

e D
) ‘

A
AT

[ ]
anp
)
[l

- IBERIBETISHR

‘I]l]ﬁ

- BERTESERHEBEEM =
Telephone Physical Store
. NE * (Brick-and-
EEMARAE Mortars)
- [FEERERAE
; ErEER EENEE ELAHERES
o ITHIERENRIENEEK : T!e-taTI’eTsj (Multi-channel) HER E

(Omni-channel)

f)ﬁ E Lutﬁz ?X% ecommerce)

Source: Marketeer, Manager Online 360, Ba ﬂ & ﬂ % i I‘T } &

The customers will come to us We need to sell online Many customers shop Releva_nt products and
across channels services anywhere
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Ship from Store Associate Ordering in-Store (AOS)

[E— Or Buy-Online, Ship-to-Home

o

M shipping shlpplng A
—> order via mobile or boxA
payment m machine in shop
. . _
Shoppifg Mall Store near customer Customer’s home t - m shipping
sales and productivity
lr 7 7 7 7 7 )

l

Experience products and order at mall

f store traffic Buy Online, Pick-up-in-Store (BOPS)
Ship to Store

Or Click-and-Collect
S SHor Y oder i
1 online/ mobile
=

[ ] delivery time and cost

C——
- C————
payment pick-up and make

I . E— ' I payment at store

Shoppixg Mall Store near customer Customer’s home

I order via internet/ mobile !
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i FITTING ROOM
Alibaba.com www.lstreet.my
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Pop-up Shops

s Beacon Technology
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What offline sources did people use to make a purchase decision? How did people use the internet to help make their purchase decision?

Checked where to buy/ product availability
online

Viewed / read/ listened to offline
media

Discussed with other people Looked for opinions/ reviews/ advice online

Researched in-store (brand or

retailer) Compared products/ prices/ features online

Viewed TV programs/ ads Discovered relevant brands online

Discussed with family/ friends/

Got Ideas/ Inspiration online
collegues

0% 10% 20% 30% 40% 50% 60% 0%  10% 20% 30% 40%  50%  60%
What online sources did people use to make a purchase decision?
Online video sites

Social networks
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Source: Bangkok Biz News, Bain & Co, SCB EIC Analysis, Marketing Oops, Google Consumer Barometer, Beartai, Manhatton Oasis, Logicial
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Online research on retailer..
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Online research on brand..
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. Retail and Wholesale
. ?e5|dent

Manufactruring
Information and Communication

Shipping
@ Entertainment and Recreation
Insurance

E-Commerce Value by Sector (THB mn) m2014 m=2015 m2016E
e 536,725.26 (2015-2016)
731,828.33 Retail and Wholesale 36.35%
630,159.13 ; 9
559,607.54 Resident 14.89%
643,033.15 Manufactruring -19.80%
440,614.78 . . .
428,736.23 Information and Communication 21.12%
343,866.80 Shipping 9.65%
232521'_223'87 Entertainment and Recreation 18.86%
281,866.93 Insurance -20.00%
49,688.12
64,126.76
70,316.38
9,352.78
i'f‘;%gzg REFEBREZRUEAR  SEEEAZHUBREKRZEHIZE
245'3 91' « BEEK: Digital Movies and Books, Computers and Electronics (branded hard goods,
2.085.82 many of which are easy to ship), Home Furnishings (showrooms and order online), Office
1,668.66 Supplies (B2B), Mass I\/Ierchants and Apparel (primarily basics).

FXINZESI

> BREHUZTEREE  RTYBRBEI  BIENKLERENERFINEEE

o« BYEE R E: Food and Drug (perishable and fresh products), Jewelry (preference for touch
and feel), Hardware and Home Improvement, and Auto Parts (product complexity).
> BRZAUSEERERE  BRTRLBIELS - RIEERREKIEE

e Hard Line: prime real estate, type of products sold (standardized and branded), and a strong balance sheet to investment in
technology have allowed big retailers to be leaders in e-commerce penetration. Initiatives, such as BOPUS and ship from store,

have shown success.

 Specialty Retail: wider selection and easy to shop products (apparel) are helping to increase e-commerce penetration.

 Sporting Goods and Footwear: e-commerce penetration for companies will focus on apparel and footwear (as a percent of Retail
sales) is typically in the mid-to-upper teens.

 Discounters & Supermarkets: Lower ticket items sold by discounters and perishable items sold by supermarkets, which are also
difficult to deliver fresh, has kept e-commerce penetration low. E-commerce enhancements in this category are focused on store
pick up rather than delivery.

Source: Telsey Advisory Group (TAG), Marketeer, Electronic Transactions Development Agency (ETDA)
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(Proof)
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(Profit or to be profitable)
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- Stock2morrow ~ Bangkok Venture Club

> BIZEIRE (Venture Capital)
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PERBRIFEREGERAZELE
Thai Venture Capital Association
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AN (Corporate Income Tax)

A RS %3 (Petroleum Income Tax)

& A\ P52 (Personal Income Tax)

12 15#%(Value Added Tax)

15 5% 2 277 (Specific Business Tax)

ETEF3 (Stamp Duty)

UYSESD

Y mm B & % (Excise Duties)

| BEER
m#E
| EER
YR fE
Gl

[E8 7% (Custom Duties)

T EEF (House & Land Tax)

it 75 B 55 %t (Local Development Tax )

& #3 (Signboard Tax )
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Section 35 A person failing to comply with Section 17, Section 50 Bis or Section 51, unless in case of a force majeure, shall be subject to fine not exceeding 2,000 Baht.

Section 35 bis (2) A person contravening Section 12 Bis shall be subject to an imprisonment for a term not exceeding 2 years and fine not exceeding 200,000 Baht.

In a case where a person in paragraph 1 is a juristic person, a managing director, director or representative of that juristic person shall also be subject to the punishmen
paragraph 1 unless he can prove without doubt that he does not involve in the offense of such juristic person.

Section 36 A person consciously or intentionally fails to comply with summons or orders of Director- General, a representative of Director-General, Chief of Area Rever
Office, Assessment official, Provincial Governor or commissioner, issued under Section 12 Ter, Section 19, Section 23 or Section 32, or does not answer questions, si
person shall be subject to an imprisonment not exceeding 1 month or penalty not exceeding 2,000 Baht or both.

Section 37 A person;

1. intentionally notifies false statement or gives false statement or answers with a false statement or shows false evidence in order to evade taxes under this Title, or
2. with faulty facts, fraudulent, artifice or other similar nature, evades or attempts to evade tax under this Title, shall be subject to an imprisonment from 3 months t
years and penalty from 2,000 Baht to 200,000 Baht.

Section 37 bis (2) A person intentionally fails to file tax returns prescribed under this Title in order to evade or in an attempt to evade tax, shall be subject to a fine of

exceeding 5,000 Baht or an impriscnment for a term not exceeding 6 months or both.

m © 2017 KPMG, a Taiwan partnership and a member firm of the KPMG network of independent member firms affiliated with KPMG International Cooperative ("KPMG 35
International”), a Swiss entity. All rights reserved
© 2017 KPMG Law Firm, a Taiwan licensed law firm and a member firm of the KPMG network of independent member firms affiliated with KPMG international
Cooperative ("KPMG International"), a Swiss entity. All rights reserved
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m Department of Business Development
Ministry of Commerce
ACCOUNTING ACT, B.E. 2543 (2000)

CHAPTER WV
PEMNALTIES

Section 27. Any person who contravenes or fails to comply with
MNotifications of the Director-General issued under section 7 (1), (2), (3), (4) or (&) shall
be liable to a fine not exceeding ten thousand Baht. In the case of the contravention
of or failure to comply with Motifications of the Director-General issued under section
7 (1), (2], (3) or (4], the offender shall be liable to an additional fine at a daily rate not
exceeding five hundred Baht until due compliance with legal requirements.

Section 28. Any person charged with the accounting duty who fails to
cause the accounting to be undertaken under section 8 or section 9 shall be liable to a
fine not exceeding thirty thousand Baht and to an additional fine at a daily rate not
exceeding one thousand Baht until due compliance with legal requirements.

Section 29. Any person charged with the accounting duty who fails to
comply with section 10, section 12 or section 19 paragraph one shall be liable to a fine
not exceeding ten thousand Baht.

Section 30. Any person charged with the accounting duty who fails to
comply with section 11 paragraph one shall be liable to a fine not exceeding fifty
thousand Baht.

Section 31. Any person charged with the accounting duty who fails to
comply with section 11 paragraph three, section 13, section 14, section 15 or section
17 shall be liable to a fine not exceeding five thousand Baht.

KPMG

A

allk

Section 32. Any person charged with the sccounting duty who fails to
comply with section 11 paragraph four shall be lizble to 2 fine not excesding twenty
thousand Baht.

Section 33. Any person charged with the accounting duty who makes 3
false notification under section 15 to the Acoounting Inspector-General or the
Acoounting Inspector that any account or supporting dooument used for making
entries in accounts has been lost or damaged shall be lable to imprisonment for a term
not exceeding six months or to a fine not exceeding ten thousnd Baht or to both.

Section 34. Any person whao fails to comply with section 20 shall be lizble
to a fine not exceeding ten thousand Baht.

Section35. Any person whao fails to comply with section 21 shall be lizble
to a fine not exceeding five thousand Baht.

Section 36. Any person who obstructs the performance of duty of the
Accounting Inspector-General or the fccounting Inspector in the course of official
performance under section 22 shall be liable to imprisonment for a term not exceeding
one year or to a fine not excesding twenty thoussnd Baht or o both.

Any person who fails to provide convenience to the Accountimg
Inspector-General or the Accounting Inspector in the course of performance of the
duty under section 22 or contravenes any order of the Accounting Inspector-General
or the Accounting Inspector given under section 24 shall be liable to imprisonment for
@ term mot excesding one month or to a fine not exceeding two thousand Baht or to
both.

Section 37. Any person who contravenes section 25 shall be lizble to
imprisonment for 3 term not exceeding sin months or to & fine not exceeding ten
thousand Baht or te both.

In the case where the offender under paragraph one is the Accounting
Inspector-General, the Accounting Inspector or an offidal, the offender shall be lizble
to imprisonment for 2 term not exceeding one year or to a fine not excesding twenty
thousand Baht or te both.

Section 38. Any person who damages, destroys, conceals, causes to be
lost or renders useless sooounts or supporting documents used for making entries in
sooounts shiall be liable to imprisonment for 2 term not exceeding one year or to a
fine not exceeding twenty thousand Baht or to both.

In the case where the offender under paragraph one is the person
charged with the accounting duty, the offender shall be limble to imprisonment for a

term not exceeding two years or to @ fine not exceeding forty thowsand Baht or to
both.
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